
 

 

 

 

 
 

 

TRADEMARKS AND SLOGANS, THE MOST IMPORTANT  
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What should I know about trademarks? Trademarks are visible distinguishing signs whose purpose is to 

establish clear differences between goods or services of the same kind within a determined market. Depending on its 

composition, trademarks may be classified as: (i) word marks: those integrated by one or more words, letters and/or 

digits; (ii) figurative marks: those composed by drawings, figures, traces or logos; (iii) shape/three-dimensional 

marks: such as the shape of goods or their packaging; and (iv) mixed: those that combine any of the previous 

classifications. In Mexico, the registration of a trademark confers the exclusive right of use by its owner for a period 

of 10 years from the filing date of the correspondent application for registration. Such right could be renewed 

indefinitely upon payment of additional fees. 

What should I know about slogans? A slogan may be defined as every phrase or sentence with the purpose of 

announcing business premises, goods or services, in order to distinguish them from others of the same kind. The 

slogans are marketing and communication tools that create a direct impact on customers by encouraging them to 

choose certain goods or services over others. Just as trademarks, in Mexico, the registration of a slogan confers the 

exclusive right of use by its owner for a period of 10 years from the filing date of the correspondent application for 

registration. Such right could be renewed indefinitely upon payment of additional fees. 

Why trademarks and slogans are so important for the success of a company? Trademarks and slogans 

are the reflection of a company since they both allow to distinguish their goods and/or services from their competitors. 

In addition, they serve as a quality guarantee for customers. 

What role do trademarks and slogans play in global economy? Nowadays, trademarks and slogans are 

recognized as one of the most important assets of main international companies which are a key for success in their 

respective markets. Furthermore, trademarks and slogans have been the main object of negotiation in complex 

mergers and acquisitions operations. 

Which are the main benefits that trademarks and slogans offer to companies? Besides promoting the 

sales of their goods, trademarks and slogans help their owners to face unfair competition and trade. Also, they help 

companies to expand and preserve their market presence; obtaining royalties through license programs; promote 

strategic partnerships and commercial alliances; and also, they are useful to justify the value of a company in the 

context of financial transactions. 

 

http://www.ontier.net/
http://www.ontier.net/
http://www.ontier.net/

